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Item 7.01 Regulation FD Disclosure.

On August 5, 2021, Rent-A-Center, Inc. issued an investor presentation announcing its financial results for the quarter ended June 30, 2021. A copy of the investor presentation is attached hereto as Exhibit 99.1 and is incorporated herein by reference. The
information contained in this paragraph, as well as Exhibit 99.1 referenced herein, shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, nor shall it be deemed incorporated by reference in any filing under the Securities
Act of 1933.

Item 9.01 Financial Statements and Exhibits.

(d) The following exhibit is being furnished herewith:
Exhibit No. Description

99.1 Investor Presentation, dated August 5, 2021




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by the undersigned hereunto duly authorized.

RENT-A-CENTER, INC.

Date: August 5, 2021 By: /s/ Maureen B. Short

Maureen B. Short
EVP, Chief Financial Officer



Rent-A-Center:

Second Quarter 2021 Earnings Review
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Strong Performance and Momentum

Key Metrics — 2021 Second Quarter Fundamentals Remain Strong

Rent-A-Center Business ® Macro environment remains constructive
Customers Portfolio

= Customer trends are favorable:

® Rent-A-Center Business segment portfolio is up mid-teens versus last
year heading into the second half of 2021. Expect fewer early payouts

B Acima integration and strategic agenda are on track;
making inroads with e-commerce

Q2 2020 Q2 2021 Q2 2020 Q2 2021

; ; m Rent-A-Center Business segment positive momentum with
M Rent-A-Center /Franchise/Mexico

o e-commerce growth, execution, and strong margins
Clima




Evolving Secular Growth Story: Leading Omni-Channel Lease-To-Own

Small Payments Gaining in
Popularity Among Consumers

+ aa,

Progressive
Leasing

% sezzle

affm

Katapult  afterpaye®

Klarna.

Large Underserved Customer Base: ~40%-
50% of U.S. consumers have below average
credit

Very Poor
300-579

Exceptional

son-s
701 FICO® Score

Fair
580-669

Average score
for Americans

Very Good
740-799

670-739

RCII has identified ~50 million consumers

who meet our target market criteria

Source: according to Experian infographic

Technology Driven Business: Estimated
50%! RCII Revenues are Digital

Revenue Mix

B&M m Digital




2021 Second Quarter Highlights

m Q2 2021 Consolidated Revenues of $1.2 billion +74.6% Acima GMGV .
vs. last year; Consolidated pro forma revenues +21.6% 6 JRRGRICE St oWL

m Q2 2021 Adjusted EBITDA margin 15.2% +210 bps vs.
last year on a pro-forma basis

. Q21 Q2
m Non-GAAP Diluted EPS? of $1.63 +1 % vs. last year

Rent-A-Center Business
) ) ) 2-Year Same Store Sales
m Raised 2021 annual guidance for revenues, Adjusted

EBITDA, EPS (Non-GAAP), and Free Cash Flow

® Announced new $250 million share rep
authorization




- Accelerate customer origination
process

= Provide abliity for a customer to
seamlessly acquire a lease account
and shopping line

- Access to profile and account
anywhere to make It easy to shop,
pay, and manage

- Fast and consistent checkout
process

Mobi

- Customer can shop with integrated
and nonintegrated partners in any
channel they desire

-Shopping line can be utilized at any
retaller that sell durable goods

- Empower the customer by providing
a shopping line that encourages
repeatable transactions

ACIMA: MISSION AND VALUES

Qcima
Bring consumers and
retailers together inan
ecosystem that empowers
consumers and unlocks
access to a network of
retailers in a more inclusive,
seamless, transparent, and
repeatable manner

Choice.

- Identity new retall partners online
and In-store to provide a seamless
Integrated approach

- Establish technology that extends
the Acima network beyond the need
to Integrate

- Review new product categorles,
minimums, and add-ons to provide
more access

Transparency.

- Reduce the stigma of LTO by clear
value propositions and paths to
ownership

- Create clear customer journeys with
visibllity and access to greater
selection, more flexible terms, and
long term val




ACIMA: New Shopping Paradigm for the Financially Underserved

Ecosystem

0,,“/

Merketplace

Acima Merchant
rtal

The Acima digital ecosystem provides partners and customers
a platform to connect and transact in a seamless and
repeatable manner that creates significant value to both parties

Opportunity

Durable Goods Retail Estimated Total
Outlets Offering LTO Addressable Market

Millions Approaching $100B

$40-5508
40-50K




Q2 ACIMA Highlights

Financial Results

m Q2 revenues of $635 million +232% vs. last year; pro-
forma revenue growth 29.7%

m Pro forma GMV +43% vs. last year led by new virtual
retail partner additions and organic growth

m Adjusted EBITDA! $87 million with Adjusted EBITDA
margin of 13.7% vs. pro forma Adjusted EBITDA $60
million and 12.3% in the prior year period

Business Highlights

m |ntegration going well and on track to realize $25 million of
synergies for 2021 and total annualized synergies of $40-
$70 million

® Continued to optimize the organization, established a
framework to support growth and a unified culture

m Established a well defined product roadmap

m Continue to make progress on pipeline of national
accounts

m Advanced marketing strategy development and
implemented initial programs




~-Center Business Financial Highlights

Q2 2021 Highlights Rent-A-Center Business Same Store Sales

® Same Store Sales: +16.6% year over year (+24.4% on a 2-year

- : o Rent-A-Center Business
basis); 14th consecutive guarter of positive growth

2-Year Same Store Sales
m Q2 Ending Lease Portfolio: +16.6% year over year

m Skip / Stolen Losses: 2.3% of revenue, lower by 140 bps year over
year

m Adjusted EBITDAZ: +43% year over year, Adjusted EBITDA margin
25.9%
Q3120 Q420 Q121 Q221

m E-commerce: over 20% of revenues vs. pre-Covid levels (12% of
revenues in 2019)

Digital acceleration in the RAC business has generated over 36% growth in e-commerce revenues in the first half of 2021




Rent-A-Center Business: Driving Sustainable, Profitable Growth

2021E Assumptions 2021 Financial targets

M Same store sales expected to be low double digit
range for the back half of the year

$2.04bn

M Skip/stolen losses projected in the range of 3.0% for 2021E Revenuel®
remainder of the year

M Adjusted EBITDA margin rates maintain in the low
20%+ second half of the year

$490mm

2021E Adj. EBITDA?

e Appendix),




Q2 2021 Financial Highlights

Consolidated
" Revenue growth +74.6% vs. last year; pro forma revenue growth +21.6% vs. last year
Adjusted EBITDA?: $182M +139.6%,; pro forma growth +40.8%
Adjusted EBITDA margin: 15.2% of revenue, +410 bps vs. last year
Non-GAAP Diluted EPS*: $1.63, +104% vs. last year
Free cash flow!; $101M

Cash dividend of $0.31 per share for the third quarter of 2021 represents an increase of 6.9% vs. last year

Balance Sheet 2

= Cash; Ended Q2 2021 with $145M cash balance

® Debt: $1.32B, paid down $55M on revolver during quarter

= Liquidity: Ended Q2 2021 with over $600M in available liquidity

" Pro Forma Leverage Ratio: Ended Q2 2021 at 1.7x




2021 Increased Guidance

Consolidated 2
Revenues ($bn)
Adjusted EBITDA ($mm) #
% revenues
Diluted Non-GAAP EPS 4

Free Cash Flow ($mm) 34

a Segment (includes Preferred Lease) '
Revenues ($bn)
Adjusted EBITDA ($mm) # 3

% revenues

Rent-A-Center Business Segment
Revenues ($bn)
Adjusted EBITDA ($mm) 4

% revenues

Low
$4.550
$660
14.5%
$5.90
$300

$2.020
$480
23.8%

Annual Guidance

High
$4.670
$700
15.0%
$6.40
$350




Capital Allocation Priorities And Long Term Financial Targets

Focused on driving long-term value creation Long Term Financial Targets

$6.0bn

Consolidated Revenue
by 2023

Funding current business and
investing in organic growth
opportunities

Mid-Teens

Opportunistic value enhancing Consolidated Adj. EBITDA

M&A Margin
(2023)

1.5x
Return capital to shareholders :
through a combination of Maintain Net Leverage
dividends and share repurchases
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Q2 2021 Financial Highlights

Actual
Rent-A-Center Business $506
Acima $635 53.2%
Franchising $38 3.1%
Mexico 1.3%
Total Revenue 100.0

of Segment Revenue
Rent-A-Center Business

Acima

Mexico

Corporate
Adjusted EBITD.
Non-GAAP Diluted EPS!

Selected Metrics
Cash
Debt (excluding financing fees)

Pro forma Net Debt to Adjusted EBITDA




Reconciliation Of Net Earnings Per Share To Non-GAAP Diluted Earnings Per Share

(in thousands, except per share data)

Net Earnings
Special items, net of taxes
Other charges *
Discrete income tax items®
Net earnings excluding special items

Three Months Ended June 30,
2021 2020

Amount Per Share Amount Per Share

$ 61309 $ 090 $ 38493 $ 0.70

58,382 0.87 5,818 0.10
(9119)  (0.14) (185) =

$ 110572 $ $ 44,126 $ 0.80




ation Of Operating Profit To Adjusted EBITDA
(Consolidated And By Segment)

Carporate

Three Manths Ended June

(in thousand: : _
GAAP Operating Profit (Loss) 6,2 5 3 (41,811)
Plus: Amortization, Depreciation 8,893

Unusual or Non-R
Charges)
Legal settlement reserves

Adjusted EBITDA




Reconciliation Of Net Cash Provided By Operating Activities To Free Cash Flow

Three Months Ended June 30, S onths Ended June 30,
(in thousands) 2021

Net cash provided by operating activities g 114,725 % 207,319 $ 250,518 254,719
Purchase of property assets (14,013) (5,599) (25,401) (14,750)
Hurricane insurance recovery proceeds - 158 = 158
Free cash flow 100,712 $ 201,878 $ 225,117 240,127

Proceeds from sale of stores - -
Acquisitions of businesses (5,639) 1,273,542)
Free cash flow including acquisitions and divesitures 048,425)







